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I. Write short notes on any four of the following. Each answer qarries 2 wéightage :

a Media Strategy.

b AIDA Model.

¢ Logo. ’ :

d Outdoor Adverfisefhent. ;

e Market repositioning.

f Integrated Marketing Cdmmunication.

g Media Selection. .

(4 x 2 = 8 weightage)
II. Write short essays on any four: o"f the following. Each answer carries 3 weightage :
a Discuss the Concept of an illustration and its importance in the ad copy.
b What is Media Mix ? How do you determine the right media mix for an ad campaign ?

¢ Explain the 1mpact of Advertlsmg on consumer buying behavior with a suitable example.

d What doyoumean by P’ ' fhc Service Advertisement ? Discuss any two government public
service advertisements.

e Discuss the basis of marketing segmentation with a suitable example.
'f Explain the Elaboration Likelihood Model of communication and discuss its criticism.
é Elaborate on the code of ethics by ASCI with suitable examples.

(4 x 3 = 12 weightage)
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